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Kværners verft på Stord
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Deloittes medievaneundersøkelse
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Deloittes medievaneundersøkelse
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Gode råd når ein er på sosiale media
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Kva vil du oppnå?
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Kom raskt til poenget
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Få fram lidenskap og engasjement
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Vær ekte og personleg
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Bruk godt visuelt innhald
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Filmbruk stadig viktigare
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Bruk statistikkverktøya for å sjå kva som fungerer
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Lag visuelle og medievenlege «events»
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Internet – fra “pull” til “push”
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Internkommunikasjon
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Fem viktige suksessfaktorar
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Forskningsarbeid av NTNU og UIO, basert på intervju

med 45 erfarne leiarar i næringslivet

De fem viktigste suksessfaktorene de kom frem til:

1. Alle må ha felles informasjon

2. Alle må ha forståelse for strategien

3. Alle må gå gjennom formål og rammeavtaler i fellesskap

4. Alle må være enige om hvordan kommunikasjonen skal praktiseres

5. Alle må ha en strategi for relasjonsbygging med interessenter
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Vær bevisst på kanalbruken

Velg formidlingsmåte. Kva er best eigna til 

bodskapen?

■ E-post?

■ Brev?

■ Plakat?

■ Møte?

■ Facebook?

■ Intranett?
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Formidling

Retorikk: Læren om talekunst
■ Ethos: Talerens egen autoritet

■ Pathos: Apellere til følelser for å påvirke

■ Logos: Appellere til fornuften og det logiske

resonnementet

Ulike typer argument appellerer til ulike sider ved oss – og til 

ulike personer. 
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Ikkje ha for mange bodskap

25 prosent vil vera gløymt i løpet av 24 timar.

50 prosent vil vera gløymt i løpet av 48 timar.

80 prosent vil vera gløymt i løpet av fire dagar.

DERFOR:

Begrens deg til maks 3-4 hovudpoeng! 



2020 ׀ Public׀ 07.03.2020© Kvaerner26

Oppsummert:
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Hyppig informasjon er viktigere enn fullstendig informasjon

Åpenhet bygger tillit

Formidle det store bildet – “vi skal dit”

Enveis vs toveiskommunikasjon (involvering)
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Copyright

Copyright of all published material including photographs, drawings and images in this document remains vested in Kvaerner and third party contributors as appropriate. 

Accordingly, neither the whole nor any part of this document shall be reproduced in any form nor used in any manner without express prior permission and applicable 

acknowledgements. No trademark, copyright or other notice shall be altered or removed from any reproduction.

Disclaimer

This Presentation includes and is based, inter alia, on forward-looking information and statements that are subject to risks and uncertainties that could cause actual results to 

differ. These statements and this Presentation are based on current expectations, estimates and projections about global economic conditions, the economic conditions of the 

regions and industries that are major markets for Kværner ASA and Kværner ASA’s (including subsidiaries and affiliates) lines of business. These expectations, estimates and 

projections are generally identifiable by statements containing words such as “expects”, “believes”, “estimates” or similar expressions. Important factors that could cause actual 

results to differ materially from those expectations include, among others, economic and market conditions in the geographic areas and industries that are or will be major markets 

for Kvaerner’s businesses, oil prices, market acceptance of new products and services, changes in governmental regulations, interest rates, fluctuations in currency exchange 

rates and such other factors as may be discussed from time to time in the Presentation. Although Kværner ASA believes that its expectations and the Presentation are based 

upon reasonable assumptions, it can give no assurance that those expectations will be achieved or that the actual results will be as set out in the Presentation. Kværner ASA is 

making no representation or warranty, expressed or implied, as to the accuracy, reliability or completeness of the Presentation, and neither Kværner ASA nor any of its directors, 

officers or employees will have any liability to you or any other persons resulting from your use.
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